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I. Mix and Match: (20%)
Please match the terms on the top with their appropriate explanations on the bottom
by filling in the alphabets in ().
) 1. alienation
. alliance
. creed
. crusade

. ethnocentrism

. pluralism
. populism

. racism

o T s T o S S o W . B . T e T e T e

2
3
4
5
6. genocide
1
8
9
1

0. sacred
a. Political activities of ideas that claim to promote the interests and opinions of ordinary people.

b. The beliefs that the biological and/or cultural superiority of members of one’s own group over
members of other (colonized) groups.

c. Along and determined attempt to achieve a specific cause or causes.
d. A feeling of powerlessness or estrangement.

e. The maintenance of diverse minority groups of political parties within a dominant culture or

party.

f. The beliefs that people of some races are inferior to others.
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g. A group of countries or political parties that are formally united and working together because

they have similar aims.
h. A specific set of beliefs or principles.
i. Holy, supernatural.
j. The deliberate murder of a whole race.

II Read and Respond: Please read the following two texts carefully and then answer the
questions accordingly. (50%)

Text A (30%)

“It is remarkable how little we still know about gift giving in modern industrial societies.
~ Until recently, sociologists, obsessed by the corrosive effects of modernization,
disregarded gifts as sentimental residuals of a lost world of intimacy and
community—made further invisible by the feminization of gift economy. Or gifts
were relegated to exotic, precapitalist, primitive societies. Not surprisingly, when
it comes to gift giving, anthropologists have done the lion’s share of the work,

producing a rich, extensive, and often controversial literature.

What, then, is the meaning in our modern, commercial world, of personal gifts,
with whom we exchange them, and how? Consider, for instance, how we define a
“000d” birthday gift. Surely it must express the intimacy of a particular social tie,
convey affection, denote thoughtfulness. The meaning of gifts varies. Wedding
gifts, for example, represent an additional communal symbolism of collective
solidarity, while gifts to a doorman frequently reinforce the inequality and distance
between donor and recipient. The form and manner of a gift — monetary or
otherwise — symbolize the character of the relationships between the parties.

Certainly some gift transfers waver at the borderline of market exchange. But
if they cross that boundary they cease being gifts. Therefore, equating gifts with
market transfers misses the point: there are multiple types of modern transfers
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rather than a single market exchange of commodities. ~Gifts constitute a range of
transfers distinct from payments or entitlement and corresponding to a different
range of social relations.  Gifts are bestowals marked by intimacy as well as by the
relative equality of donors and recipients. In keeping with such relationships, gifts
do not call for immediate reciprocation except in the form of

appreciation. A gift to inferiors, on the other hand, quickly slips into charity, while
a gift to superiors becomes a tribute. That is why the personalization of gifts
matters greatly: gifts must be appropriate in character and value to the relation
between the parties, revealing the degree of intimacy and equality between giver
and recipient. The good gift bears the mark of its donor and is clearly intended for
a specific recipient. Giving an overly personal gift to a mere acquaintance
confuses, annoys, or offends by implying or forcing a mistaken

definition of the social relation.” (V. Zelizer, The Social Meaning of Money, 1994)

( )1. In the text, the author argued that modernization has the (a) intensifying; (b)
damaging; (c) constructive; (d) normative effect on the sociologist’s interest in the
studying gift giving.

() 2. The term “feminization of the gift economy” refers to which of the following
phenomena: (a) women like gift-shopping; (b) women like to give gifts; (c)
women like to receive gifts; (d) gendered division of labor wherein women are
bearers of emotional labor.

() ( ) 3.Given the differences between gift giving and market exchange, what are the two
main markers of gift? (a) pricy; (b) intimacy; (c) equality; (d) reciprocity.

4. According to the author, gift-giving may be differentiated into three types: (a)
gift, (b) charity, and (c) tribute. Please identify the type of gift-giving for the
following social relations.

() 1i. Student’s gift to teacher.

( )ii. Boss’ gift to secretary.

5. Since “personalization of gifts matters greatly,” correct gift-giving, therefore,
becomes socially and politically important.  Your task is to select, from the list
of items below, one “good” gift for each of the social relations.

() 1i. Businessman to his business associates.

() ii. Children to parents.







